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Category: Email Copywriting Tips
 
Subcategory: Writing Emails That Work
 
Tip: Get to the Point Early in your Email
If you ever read your email in Hotmail, AOL, Yahoo or any other email provider, you
know that the entire email isn't always visible without scrolling down. A lot of the screen
is taken up by information and advertising so there isn't a great deal of space left over
for your email. Before writing an email, be aware of how much of your message will
appear on the first screen and make that information count. You want people to start
scrolling down to read the rest of your message and they won't bother to scroll down if
the first few lines of your message are not sufficiently compelling and relevant.
 
 
Tip: Use a Personal Voice in Your Emails
Email is a medium we use for marketing, but it is also the medium people use for
keeping in touch with family and friends. The basic nature of the medium is personal
and countless examples have demonstrated that a personal voice works betterðeven
for companies and organizations. A personal voice needs to be genuine and real. If you
create a bogus ópersonal' voice simply to manipulate your readers, it won't take them
more than a blink of an eye to figure out what you are doing. Just be yourself, be
genuine, and be truthful. When people perceive a genuinely personal voice in email,
they respond very positively. Should every email be personal and have a light touch?
No, sometimes the purpose is to step out and sell as hard as you can.
 
 
Tip: Write a Great Subject Line
If your list is large enough, test your subject lines before the main ósend'. It's almost
impossible to predict which subject line will work best. Without testing, you are simply
guessing. With or without testing, don't try óselling' or even óteasing' in your subject line.
The use of marketing or sales words in your subject line can easily lead to your email
being filtered. In other words ï it might look like spam. And, even if your message gets
past email and spam filters, your subscribers might also see it as óspammy' and delete
it. The key here is to achieve RECOGNITION. Use the subject line to get recipients to
think, ñYes, I've been waiting for something from these guys. I want to read this.ò Use
your company name, or newsletter name. Say something to help the recipient recognize
that this email is from a source they trust. Also, keep your subject lines under 50
characters in length. *Before you send it, test your email through one of the Ëspam
detector' services...just to see if it is likely to trigger any email filters.
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